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Why should my student learn about marketing?  An industry in flux… 

Businesses create.  They create solutions to consumer problems, products to meet consumer needs 

and entertainment to fill consumer time.  When a product or service is prepared, businesses rely on 

marketing to get the word out and draw customers in.  But the channels that advertisers have used 

for decades to reach their target markets have changed.  Gary Vaynerchuck, serial entrepreneur and 

CEO of a digital marketing agency, describes the shift: “The biggest challenge facing marketers right 

now is that while TV and radio stayed consistent for half a century, the internet is changing 

dramatically on a year to year basis. If you’re not nimble, you’re going to get left behind.”1  This is the 

exciting, dynamic, developing world of business marketing in the 21st century.  
 

What wil l  my student learn in this course? 

Marketing Principles gives students a foundational understanding of business through the lens of one 

of the most critical aspects of running a business.  Students will learn how businesses communicate 

the value of their products and services via marketing.  Students will learn the elements of a 

marketing mix (product, place, price, promotion) and how to evaluate and then create a marketing 

plan.  They will also learn about market segmentation, market research, customer discovery and much 

more.  Additionally, the course analyzes how marketers are adapting to the changes that technology 

has made to the industry, from the decline of television viewership to the rapid rise of smartphone 

use and the developing world of marketing via social media. 
 

Who should take this course? 

This course is valuable for students considering pursuing a degree in business, management or 

entrepreneurship.  The concepts and principles of marketing are also valuable for artists, musicians 

and young adults considering careers that involve independent work and self-marketing. 
 

Business Concepts & Standards 

Many core business concepts are taught and discussed in this course.  Students interested in 

business will gain an introductory understanding of key business concepts in this course. 

This course meets the standards outlined in by Tennessee’s Department of Education for course 

5932, Marketing and Management 1: Principles.  It also applies to a Business Elective Focus. 

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
1!https://www.garyvaynerchuk.com/how-to-market-your-business/ 


